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Abstrak 
 
Tujuan dari penulisan skripsi ini adalah untuk menyajikan informasi yang 
berkaitan dengan pemasaran sehingga memudahkan eksekutif dalam memantau 
kegiatan pemasaran serta memberikan pertimbangan bagi eksekutif dalam 
membuat keputusan yang strategis. Metode penelitian yang digunakan adalah 
metode analisis berorientasi objek (OOA) yang meliputi analisis langsung terhadap 
sistem yang berjalan, mengidentifikasikan kebutuhan informasi eksekutif dan 
melakukan analisis faktor-faktor penentu keberhasilan. Sedangkan untuk metode 
perancangan menggunakan metode perancangan berorientasi objek (OOD) yang 
meliputi diagram-diagram OOD dan dialog style. Selain itu, juga dilakukan 
pentransformasian database ke database Sistem Informasi Eksekutif. Hasil yang 
dicapai dari analisis dan perancangan yang dilakukan adalah tampilan layar yang 
berbentuk tabel dan grafik yang berisi informasi internal dan eksternal yang 
difokuskan pada CSF. Kesimpulannya adalah dengan adanya SIE, eksekutif dapat 
menelusuri informasi dengan lebih mudah melalui fasilitas drill down serta 
informasi dapat disampaikan tepat waktu dan akurat dalam memantau kinerja 
pemasaran perusahaan. 
    
Kata Kunci 
Analisis, Perancangan, Sistem Informasi Eksekutif, Pemasaran 
 viii
PRAKATA 
 
Puji syukur penulis panjatkan kepada Tuhan Yang Maha Esa, atas selesainya 
penulisan skripsi ini dalam rangka memenuhi persyaratan penyelesaian Jenjang Strata-1 
di Universitas Bina Nusantara, Jakarta. 
Pada kesempatan ini, penulis ingin menyampaikan rasa terima kasih atas segala 
dukungan, nasehat, petunjuk, doa, saran, dan bimbingan serta kesempatan yang telah 
diberikan selama penulisan skripsi ini. Ucapan terima kasih ini penulis tujukan kepada: 
1. Bapak Prof.Dr.Gerardus Polla,M.App.Sc, selaku Rektor Universitas Bina Nusantara, 
Jakarta. 
2. Bapak Ir. Sablin Yusuf, M.Sc,M.Comp.Sc, selaku Dekan Fakultas Ilmu Komputer. 
3. Bapak Siswono,S.Kom.,MM, selaku Ketua Jurusan Sistem Informasi. 
4. Bapak Alwisman Dahlan,Ir selaku pembimbing selama penulisan skripsi ini. 
5. Dosen-dosen Universitas Bina Nusantara yang telah membimbing selama 
perkuliahan sehingga banyak memberikan masukkan kepada penulis untuk 
menyelesaikan skripsi ini. 
6. Bapak Rudy Ismanto, selaku Direktur PT. Medium Perkasa Ltd. 
7. Seluruh staf PT. Medium Perkasa Ltd yang telah membantu penulis dalam 
melakukan penulisan skripsi. 
8. Seluruh keluarga penulis yang telah memberikan dukungan dan semangat dalam 
penulisan skripsi ini. 
9. Teman-teman dan semua pihak yang membantu dan memberikan dukungan kepada 
penulis. 
 ix
Penulis sadar bahwa masih terdapat banyak kekurangan dalam penulisan skripsi 
ini. Oleh karena itu, penulis mengharapkan kritik dan saran yang bersifat membangun 
dan dapat lebih mengembangkan wawasan serta pengetahuan yang lebih baik. Akhir 
kata penulis berharap skripsi ini dapat bermanfaat bagi pihak-pihak yang membutuhkan. 
 
        Jakarta, Januari 2006 
 
Penulis 
 
 x
DAFTAR ISI 
 
Halaman Judul Luar ......................................................................................................     i 
Halaman Judul Dalam ...................................................................................................    ii 
Halaman Persetujuan Hardcover ..................................................................................   iii 
Halam Pernyataan Dewan Penguji ................................................................................   iv 
Abstrak .........................................................................................................................   vii 
Prakata .........................................................................................................................   viii 
Daftar Isi ........................................................................................................................    x 
Daftar Tabel ..................................................................................................................  xvi 
Daftar Gambar ............................................................................................................. xviii 
 
BAB 1    PENDAHULUAN ..........................................................................................    1  
1.1 Latar Belakang ........................................................................................    1 
1.2 Tujuan Manfaat ......................................................................................    2 
1.3 Ruang Lingkup .......................................................................................    3 
1.4 Metodologi .............................................................................................    4 
1.5 Sistematika Penulisan .............................................................................    5 
 
BAB 2    LANDASAN TEORI .....................................................................................    7 
 2.1   Sistem Informasi .....................................................................................    7 
  2.1.1   Pengertian Sistem Informasi .......................................................    7 
  2.1.2 Sumber Daya Sistem Informasi .................................................    7 
  2.1.3 Kegiatan Dasar Sistem Informasi ..............................................    8 
 xi
  2.1.4 Tingkatan Dalam Sistem Informasi ...........................................    9 
 2.2 Sistem Informasi Eksekutif ..................................................................   13 
  2.2.1 Pengertian Eksekutif .................................................................   13 
  2.2.2 Pengertian Sistem Informasi Eksekutif ....................................   13 
  2.2.3 Konsep Sistem Informasi Eksekutif .........................................   14 
  2.2.4 Karakteristik Sistem Informasi Eksekutif ................................   14 
  2.2.5 Keuntungan Sistem Informasi Eksekutif ..................................   16 
  2.2.6 Model Sistem Informasi Eksekutif ...........................................   17 
  2.2.7 Perbedaan EIS, DSS, dan MIS .................................................   19 
 2.3 Analisis dan Perancangan Berorientasi Objek (OOA&D) ...................   20 
  2.3.1 System Definition ......................................................................   20 
  2.3.2 Rich Picture ..............................................................................   20 
  2.3.3 FACTOR ..................................................................................   21 
  2.3.4 Problem Domain ......................................................................   21 
   2.3.4.1 Class .............................................................................   22 
   2.3.4.2 Structure .......................................................................   23 
  2.3.5 Application Domain ..................................................................   24 
   2.3.5.1 Usage ............................................................................   25 
   2.3.5.2 Interface ........................................................................   25 
  2.3.6 Architecture Design ..................................................................   26 
   2.3.6.1 Criteria .........................................................................   26 
   2.3.6.2 Component Architecture ..............................................    27 
   2.3.6.3 Process Architecture ....................................................   28 
  2.3.7 Model Component ....................................................................   28 
 xii
 2.4 Analisis CSF .........................................................................................   29 
 2.5 Pemasaran .............................................................................................  30 
  2.5.1 Pengertian Pemasaran ...............................................................   30 
  2.5.2 Konsep Pemasaran ....................................................................   30 
  2.5.3 Perencanaan Strategi Pemasaran ..............................................   32 
  2.5.4 Bauran Pemasaran ....................................................................   32 
  2.5.5 Sistem Informasi Pemasaran ....................................................   32 
 2.6 Ramalan Penjualan ...............................................................................   34 
  2.6.1 Pengertian Ramalan Penjualan .................................................   34 
  2.6.2 Alasan Penggunaan Ramalan Penjualan ..................................   34 
  2.6.3 Langkah-langkah Ramalan Penjualan ......................................   34 
  2.6.4 Metode Peramalan Moving Average ........................................   36 
 
BAB 3 ANALISIS SISTEM YANG BERJALAN ....................................................   37 
 3.1 Gambaran Umum Perusahaan ...............................................................  37 
  3.1.1 Sejarah Perusahaan ...................................................................   37 
  3.1.2 Visi dan Misi Perusahaan .........................................................   38 
  3.1.3 Struktur Organisasi ...................................................................   38 
  3.1.4 Wewenang dan Tanggung Jawab .............................................   39 
 3.2 Analisis Sistem Informasi .....................................................................   46 
  3.2.1 Deskripsi Teks ..........................................................................   46 
  3.2.2 Rich Picture ..............................................................................   47 
  3.2.2 Database yang Digunakan ........................................................   49 
 3.3 Identifikasi Masalah dan Analisis Kebutuhan ......................................   52 
 xiii
  3.3.1 Analisis CSF .............................................................................   52 
  3.3.2 Identifikasi Informasi yang Dibutuhkan Eksekutif ..................   54 
  3.3.3 Identifikasi Masalah .................................................................   55 
  3.3.4 Pemecahan Masalah .................................................................   55 
 3.4 Definisi Sistem .....................................................................................   56 
  3.4.1 Deskripsi Teks yang Akan Dibangun .......................................   56 
  3.4.2 FACTOR ..................................................................................   57 
 3.5 Problem Domain ..................................................................................   58 
  3.5.1 Cluster ......................................................................................   58 
  3.5.2 Structure (Class Diagram) .......................................................   59 
  3.5.3 Class Definition ........................................................................   59 
 
BAB 4 RANCANGAN SISTEM YANG DIUSULKAN .........................................   61 
 4.1 The Task ................................................................................................  61 
  4.1.1 Tujuan .......................................................................................   61 
  4.1.2 Correction to Analysis ..............................................................   61 
  4.1.3 Quality Goals ............................................................................   62 
 4.2 Technical Platform ...............................................................................   62 
  4.2.1 Peralatan ...................................................................................   62 
  4.2.2 Sistem Piranti Lunak ................................................................   63 
  4.2.3 Bahasa Perancangan .................................................................   63 
 4.3 Application Domain ..............................................................................   63 
  4.3.1 Use Case Diagram ....................................................................  63 
  4.3.2 Use Case Spesification .............................................................   64 
 xiv
  4.3.3 Sequence Diagram ....................................................................   67 
 4.4 Architecture & Component ...................................................................   73 
  4.4.1 Component Architecture ...........................................................   73 
  4.4.2 Standar ......................................................................................   74 
  4.4.3 Model Component ....................................................................   74 
 4.5 User Interface .......................................................................................   75 
  4.5.1 Dialog Style ..............................................................................   75 
  4.5.2 Navigation Diagram .................................................................   98 
 4.6 Spesifikasi .............................................................................................   99 
  4.6.1 Spesifikasi Basis Data SIM ......................................................   99 
  4.6.2 Spesifikasi Basis Data SIE .......................................................   99 
   4.6.2.1 Sales Analysis ...............................................................   99 
   4.6.2.2  Sales Analysis (Omzet) ................................................ 101 
   4.6.2.3  Analysis Sales per Product (Unit) ............................... 102 
   4.6.2.4  Analysis Sales per Product ($) .................................... 103 
   4.6.2.5  Analysis Sales per Customer ....................................... 104 
   4.6.2.6  Sales Evaluation .......................................................... 105 
   4.6.2.7 Promotion Information ................................................. 106 
   4.6.2.8  Customer Claim ..........................................................  107
   4.6.2.9  Sales Forecast ............................................................. 108 
   4.6.2.10 Top 3(Product Category) ........................................... 109 
   4.6.2.11 Top 3 (Customer) ........................................................ 110 
   4.6.2.12 Down 3 (Product Category) ....................................... 111 
   4.6.2.13 Down 3 (Customer) .................................................... 112 
 xv
   4.6.2.14 Competitor .................................................................. 113 
  4.6.3 Spesifikasi Proses ..................................................................... 114 
 4.7 Recommendation & System Usefullness ............................................... 133 
  4.7.1 Recommendation ...................................................................... 133 
  4.7.2 System Usefullness .................................................................... 134 
 4.8 Jadwal Implementasi Sistem ................................................................ 134 
 
BAB 5 SIMPULAN DAN SARAN .......................................................................... 135 
5.1 Simpulan ............................................................................................... 135 
5.2 Saran ..................................................................................................... 136 
 
Daftar Pustaka .............................................................................................................. 137 
Daftar Riwayat Hidup ................................................................................................... 139 
Lampiran .......................................................................................................................  L1 
Fotocopy Surat Survei  
 xvi
DAFTAR TABEL 
 
Tabel 2.1 Perbandingan Karakteristik dari Tipe Sistem Informasi ............................   19 
Tabel 2.2 Criteria .......................................................................................................   26 
Tabel 2.3 Bentuk Distribusi dalam Arsitektur Client-Server .....................................   28 
Tabel 3.1 Tabel Penjualan ..........................................................................................   49 
Tabel 3.2 Tabel Item Penjualan ..................................................................................   49 
Tabel 3.3 Tabel Pelanggan .........................................................................................   50 
Tabel 3.4 Tabel Kategori Produk ...............................................................................   50 
Tabel 3.5 Tabel Produk ..............................................................................................   50 
Tabel 3.6 Tabel MsKlaim Pelanggan  .......................................................................    50 
Tabel 3.7 Tabel TsKlaim Pelanggan  .......................................................................     51 
Tabel 3.8 Tabel Ramalan Penjualan ...........................................................................   51 
Tabel 3.9 Tabel MsCompetitor ...................................................................................   51 
Tabel 3.10 Tabel TsCompetitor  ...................................................................................   52 
Tabel 3.11 Tabel MsPromosi ........................................................................................   52 
Tabel 3.12 Tabel TsPromosi ........................................................................................   52 
Tabel 4.1 Quality Goals ..............................................................................................   62 
Tabel 4.2 Tabel Login .................................................................................................   99 
Tabel 4.3 SIM Sales Analysis ..................................................................................... 100 
Tabel 4.4 SIM Sales Analysis (Omzet) ....................................................................... 101 
Tabel 4.5 SIM Analysis Sales per Product (Unit) ...................................................... 102 
Tabel 4.6 SIM Analysis Sales per Product ($) ........................................................... 103 
Tabel 4.7 SIM Analysis Sales per Customer .............................................................. 104 
 xvii
Tabel 4.8 SIM Sales Evaluations ............................................................................... 105 
Tabel 4.9 SIM Promotion Information ...................................................................... 106 
Tabel 4.10 SIM Customer Claim .................................................................................. 107 
Tabel 4.11 SIM Sales Forecast ...................................................................................  108 
Tabel 4.12 SIM Top 3 (Product Category) .................................................................  109 
Tabel 4.13 SIM Top 3 (Customer) ...............................................................................  110 
Tabel 4.14 SIM Down 3 (Product Category) ..............................................................  111 
Tabel 4.15 SIM Down 3 (Customer) ...........................................................................  112 
Tabel 4.16 SIM Competitor .........................................................................................  113 
Tabel 4.17 Jadwal Implementasi Sistem .....................................................................  134 
 
 
 
  
 
 xviii
DAFTAR GAMBAR 
 
Gambar 2.1 Sumber Daya Sistem Informasi ................................................   8 
Gambar 2.2 Kegiatan Dasar Sistem Informasi .............................................   9 
Gambar 2.3 Tingkatan Sistem Informasi dengan Kelompok Penggunaannya 
pada Masing-masing Level .....................................................  11 
Gambar 2.4 Model EIS ...............................................................................  18 
Gambar 2.5 Class ........................................................................................  22 
Gambar 2.6 Generalitation .........................................................................  23 
Gambar 2.7 Cluster .....................................................................................  23 
Gambar 2.8 Aggregation .............................................................................  24 
Gambar 2.9 Association ..............................................................................  24 
Gambar 2.10 Konsep Pemasaran dan Konsep Penjualan ..............................  31 
Gambar 3.1 Struktur Organisasi ..................................................................  38 
Gambar 3.2 Rich Picture .............................................................................  47 
Gambar 3.3 Cluster .....................................................................................  58 
Gambar 3.4 Class Diagram .........................................................................  59 
Gambar 4.1 Use Case Diagram ..................................................................  63 
Gambar 4.2 Sequence Diagram Analisis Penjualan ...................................  67 
Gambar 4.3 Sequence Diagram Evaluasi Penjualan ...................................  68 
Gambar 4.4 Sequence Diagram Analisis Klaim Pelanggan ........................  69 
Gambar 4.5 Sequence Diagram Informasi Promosi ...................................  70 
Gambar 4.6 Sequence Diagram Ramalan Penjualan ..................................  71 
Gambar 4.7 Sequence Diagram Analisis Kompetitor .................................  72 
 xix
Gambar 4.8 Component Architecture .........................................................  73 
Gambar 4.9 Model Component ...................................................................  74 
Gambar 4.10 Layar Login .............................................................................  75 
Gambar 4.11 Layar Main Menu ....................................................................  76 
Gambar 4.12 Layar Add New User ...............................................................  78 
Gambar 4.13 Layar Change Password .........................................................  78 
Gambar 4.14 Layar Sales Analysis ................................................................ 79 
Gambar 4.15 Layar Sales Omzet ...................................................................  80 
Gambar 4.16 Layar Sales Analysis per Product (Unit) .................................  81 
Gambar 4.17 Layar Sales Analysis per Product ($) ......................................  82 
Gambar 4.18 Layar Sales Analysis per Customer .........................................  83 
Gambar 4.19 Layar Sales Evaluation ............................................................  84 
Gambar 4.20 Layar Promotion Information .................................................  85 
Gambar 4.21 Layar Customer Claim ............................................................  86 
Gambar 4.22 Layar Sales Forecast ...............................................................  87 
Gambar 4.23 Layar Top 3(Product Category) ..............................................  89 
Gambar 4.24 Layar Top 3 (Customer) ……………………………………..  90 
Gambar 4.25 Layar Down 3 (Product Category) ..........................................  91 
Gambar 4.26 Layar Down 3 (Customer) .......................................................  92 
Gambar 4.27 Layar Competitor Analysis ......................................................  93 
Gambar 4.28 Layar Utilities ..........................................................................  94 
Gambar 4.29 Layar Statement SQL Automatic .............................................  95 
Gambar 4.30 Layar Statement SQL Manual .................................................  96 
Gambar 4.31 Layar About Us ........................................................................  97 
 xx
Gambar 4.32 Navigation Diagram ................................................................  98 
 
